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posers, Authors and Publishers
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Advertising:
—Influence of Radio on......... 33- 93
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—Directors, Radio.............. 177- 227
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mercial Programs, 1939-1940 278- 347
—lInternational Broadcast Ac-

counts . .........iiiieiiien 347- 248
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—Producers .......... 000 ua.s 177- 22%
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—Script Buyers................ 177- 227
—Spot Time Buyers............ 177~ 227
—Talent Buyers................ 177 227
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—Writers ................. ... 177- 227
Agents, Talent...... . ......... .. 1075-1087
Alabama Network.............. 477
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—Frequency RMModulation....... 353-354, 445
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-—North  American  Regional

Broadcasting Agreement

(Chart) .....ccovvviininnn, 481
—Regulation ¢f by the FCC..... 417- 428
—Television ................... 360, 443
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American Newspaper Publishers
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—Complete Particulars of....... 228- 239
—Proposed Chain License, Text

Of i e 235- 239
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License, Text of............ 229- 234
—Receipts, 1939 and 1938....... 228
Amusements Favored by Young

People ... oo 97
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—Baseball, 1940................ 270- 273
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Broadeast .. ... ...l 347~ 348
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—Professional Records.......... 847-10%5
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Arizona Network............... 477
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BMI............. See Broadcast Music, Inc

Bab- O Radio’s Effect on the Use
......................... 65
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NBC-CBS ...ciovviinenn .. 249- 250
Boxing, C.A.B. 1939 Ratings..... 96
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--Complete Particulars of....... 239- 243
—Executives, Biographies of.,.. 796- 846
—Performing Rights License.... 240- 242
—Transcription Licenge......... 242~ 243
Broadcasting, Develepments in -

Federal Regulation of,

Article by Louis G. Caldwell 408- 454
Brown, Colonel Thad H., Biog-

TaPNY ot iie e m e 455
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—Continvity (Agency).......... 177- 237
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—S8pot Time (Agenecy).......... 177- 227
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C.A.B—See Cooperative Analysis of Broad-
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Caldwell, Louis G., Article on
Developments in Federal
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—Canadian Stations,...... e 491
—U. S. Stations...ovvvereieennn. 486 490
Camay Soap, Radio’s Effect on

the Useof.,................ 60
Camel Cigarettes, Radio's Effect
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Effect on the Use of......... 68
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—Estimate of Set Qwnership by
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—Executives, Biographies of.... 795- 845
—Personnel ,,....,........ ... 477
—Stations Affiliated with....... 752- 712
Canadian Stations:

—List of ... e 490
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1039 e 112- 115
—Particulars of,................ 752- 772
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raphy of............ . e 454
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1930-1939 ... i 246- 247
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Commission, Regulation of Program

Content
Chesterfield Cigarettes, Radio’s
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Use Ofiurecevrinvnnnesnsins 64
Citizenship  Information Re-
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pared by Type.......vvunnn 274. 275
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penditures, 1930-1939........ 118- 121
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—NAB, Adoption of............ 438- 440
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RN

.......................
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114- 115
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847-1075

415~ 417
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—Relationship to Salex Effect-

iveness Studies............. 41- 43
—What It Is and Does.......... 54, 986
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Broadeast ... ... 000 475~ 476
—NAB Code........oovviviennns 267- 269
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Cowles Stations................. 477
Craven, Commander T.A DM, Bi-

ography of................. 4b4
Crossley, Archibald M., Article

on Radio and Sales......... 37- 56
Crossley, Inc., Charts on Radio

Sales Effectiveness.....,..., 67- 72
Crossley  Reports — 8ee  Cooperative

Analysis of Broadeasting
D
Dealer Sales, Radio's Effect on.. 74
Developments in Federal Regu-
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Article by Louis G, Caldwell 409- 434
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cial Programs, 1939-1940,.., 278. 347
—Professional Records.,,....... 847-1075
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Agencies ...l 177« 227
Ditter-Bailey Bill............. .. 416- 417
Don lLee Broadcasting System. .. 47
Down Beat Poll of Musicians.... 101
Dramas Specifically Written for
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Drug Industry Expenditures

with Networks, 1930-1939.,. 117- 121
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—Newspaper Radio............. 779- 789
—Trade Journal................ 791- 793
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lengths Assigned to,......., 356
—Number of,,............. ... 479
Elder, Prof. Rebert F., Charts on

Radio vs. Sales............. 59- 66
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to -Operate Radio Sets in

1930 e e, 131
Engineers, Consuiting, List of... 360- 361
Equipment, Frequency MModula-

thon ... e 354~ 355
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Expenditures:

—-Network Radio, by Industries,

1930-1939, Article (with

Charts) by Dr. Frank Stan-

70 < TP .o 117- 120
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—Networl, 1939 .. ... ... 00 a0 114 115
—Station, 1939....... ... 00 0nn . 114- 115

FCC—See Federal Communications Com-

mission
FM....cooenies See Frequency Modulation
M Broadcasters, Inc........... 352- 353
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—Multiplex Transmission with
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—Stations, List of............... 361- 362
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Purchase of, 1839........... 131
Farm Radio.....oivinvenns See Rural Radio

FEDERAL COMMUNICATIONS
COMMISSION:

—Alloeation, Broadcast, Regula-

tion of.......veihiiinailt, 417- 423
—Allgcations  to Educatlonal

Frequency Modulation Sta

Hons .. iiiiiiiiii i 356
—Allocations to Facsimile Sta-

tlons ... iiiiiiiiiiiniiaea 361- 362
—Allocations to Frequency

Modulation Siatiens........ 356
—Allocations to Internatlonal

Broadcast Stations.......... 262
—Allocations to Television Sta-

tions ..ovieiiiiseiiannaeiin 360
—Appeals from FCC Decisions., 445- 452
—Application Forms............ 414- 415
—Apprepriation ... ... ... 417
—EBroadecast Indusiry Income,

1939, Compilation of........ 114- 115
—Classification of Channels and

Stations .....cchiiiiiiiaa, 418- 421
—Commissioners, Blograpmes of 454- 455
~Congressional Proposals fer

Investigation, Reorganiza-

tion, and Procedural Re-

form ...iiiiiiiiiii i 415- 417
—Ditter-Bailey BIill............ . 416- 417
—Economic Factors, Regulation

2} 421- 423
—HKducational Stations, Allcca-

tion of Frequency Modula-

tion Facilities............... 356
—Executive Personnel.......... 455. 456
—Frequeney Modulation, Regu-

lations of....... ... ..o . 443~ 445
—International Broadcast Spon-

sor Regulations, "Text of.... 475
—International Radio Regula-

fion i i i e 452- 454
—Investigation and Reorganiza-

ton ..o e, 415
-—Licenses, Terms of ............ 417- 418

—Logan-Walter Bill............
—Network Investigation........
—Neuirality and the Threat of
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—New Hearing Procedure,......
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tions Regulation............
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lation of..........cooiues
—Ownership (Alien), Regula-—
tion ofcooviiiini i,
—Ownership (Multlple) Regu-
lation of....ceviiiniaial.
—Ownership (Multiple Fre-
quency Modulation), Regu-
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~—Ownership (Multiple Tele-
vision), Regulation of...... .
~—QOvwmnership (Newspaper), Reg-
ulatien of....coviiiiiieiiinn
~—Personnel and Internal Organ-
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—Personnel, Executive. .-
—Program Content, Reaulatlon
2
—Questionnaires ... ...voac.. s
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Committee on Administra-
tive Procedure........cc...
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Stations, Regulation of......
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ing, Regulation of...........
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-—Television, Regulation aof......
——Television Reports............
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Federal Regulation of Broad-
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Fly, James Lawrence, Biog-
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Foothall, C.A.B. 1939 Ratings....
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—Transmitter Costs, ... ......... 354
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Gross Revenue, Definition of.... 116

H
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I
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fect on the Use of.......... 61
Ipana Toothpaste, Radio’s Effect

onthe Useof....,.......... 61
Interpretive Legal Rights,...... 244

13

J

Jergens Lotion, Radio’s Effect on
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—ASCAP Chain................ 235- 230
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—BMI Performing Rights....... 240- 242
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—FM Patent Rights............. 353
—Fag¢simile, List af............. 361- 362
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[ 362
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—By Days of the Week,........ 41- 42
—By Income Levels,............ 42
—By Population Groups........ 41
— By Program Position.......... 432
—By Program Segments (Chart) 78
—By Seasons.......oooiiiiiien 42


www.americanradiohistory.com

INDEX—Continued

—By Time et Day.............. 41
—By Young People............. 97
—DMechanical Measurements of.

43- 44, 78

—Sectional Variations......... 41
—(Vs.) Purchase of Radlo-Ad-

vertised Brands............. 57- 93
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Effect on the Use of........ 64
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Radio .............coouvnns 107
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Mutual Broadeasting System:
—Executives, Biographies of. ... 786~ 845
—Gross Billings to Advertising

Agencies, 193%.............. 135
—Qross Time Sales, 1937-1939.. 116
—Map of... ... i i 484- 465
—Net Time Sales, 1835-1936.... 116
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Broadeasting Co. Personnel—466-
-~ 474; National Broadceasiing Co.

National Broadceasting Co.
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cies, 1939, ...... ..., 132-
—DRillings ta Twenty Leading

Advertising Agencies, 1939..
-——Commissions, Fees, and Profits

trom the Placing of Talent,

1930 .., 114-
—Commissions to Agencies, Rep-

resenfatives, Brokers, Etc,

1939 . e e 114-
—Executives, Biographies of.... 786-
—Expenses, 1939, ............... 114-
—Frequency Modulation........
—Gross Time Sales, 1927-39.....
—Income (Broadcast), 1939 and

1938 ....... e 114~
—Income (Broadeast Service),

1939 .. e 114-
—Literary Waorks Broadcast by

May 1, 1939, to May 1, 1940.. 247-
—Major, Sales of Station Time,

1930 e 114-
—Monepely Investigation....... 424-
—Net Time Sales, 1839 and 1938. 114-
—Payments to Canadian and

Exira - Territorial Stations,

1938 ...... e 114-
—Paymenis to U. §. Stations,

1939 and 1938............... 114-
—Programs, Commercial 1939-

1940, Complete Particulars of 278-
—Programs, Commerecial Types,

1938-1940 ...t 273-
—Profits (Broadcast), 1839...... 114-
—Regicnal, List of .. ............ 477
—Regicnal, Station Time Sales,

1930 L. i e 114-
—Revenue by Industries, 1930-

1939 . e 117~
—Revenue, Day Vs. Evening,

1931-1939 ... ... ..
—Revenue from Incidental

Broadeast Activities, 1939... 114-

239
133

132

113

115
845
115
354
116

115
115
254
115

426
115
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—Revenue from the Sale of Tal-

ent, 1930.........ccievinnn 114- 115
—Revenue from Ten Leading

Sponsors, 1036-1939......... 130
—Revenue {(Gross) from the

Sale of Time, 1927-1939..... 116
—Revenue {Nef) from the Sale

of Time, 1839......... vt 114- 115
—Spansors, CBS, 1830,......... 123- 125
—Sponsers, Mutual Broadeasting

System, 1939............... 126
—S8ponsors, NBC, 1839.......... 127- 130
—Sponsors by Rank of Expendi-

fure, 1939, .. ciee i 121- 123
—Sponsors, List of Accounis.... 137- 160
—Stations Affiliated with.......

458-459, 464-465, 468- 469

—Stations, Broadcast Income of
Managed and Operated Sta-
tions, 1939. .. civeiriiennnen,

—Television, Operating Methods

—S8ee also under Columbia Broadcasting
System, Mutual Breadeasting System,
and National Broadcasting Co.

New York Broadeasting System. 4978
News:
—C.A B, 1839-1940 Ratings...... 96
—NAB Code Stipulations....... 268
News Commentators:
—Fortune Surveys en...........

102, 103, 108- 109
—Professional Records.......... 847-1073
—Programs Compared by Type. 274- 277
—See also under Stations
NEWS-PUBLICITY ........ 779-793

papers—779-7898; Trade Journals,

Radio Editors of Major U. §. News-
Complete Particulars of—791-793,

|

News Services, Radic, Particu-

lars of......... Cieenriesens 266
Newscasters.................. See Stations
Newspapers:

—ASCAP Payments (Method).. 228
—Advertising Influenice on

Young People.............. 97
—Fortune Survey of............ 10%7- 109
—~—Gross Space Sales, 1937-1639. . 116
—Money Spent in the Purchase

of, 1930, ..ttt 131
—Ownership of Broadcast Sta-

tions, FCC Regulation of... 427- 428
—~-Radio Editors......couuioue... 779- 789
—Stations Owned by, .427, See also undeér

Stations
Nielsen Servige, Charts on Radio

Sales Effectiveness.. ees T6- 7B
North American Regional Eroad-

tasting Agreement:

—History of, 1939-1840.......... 452- 453
—Text of (Bxeerpts)........... 480~ 485
North Central Broadeasting Sys-

termn, Inc....ooiiiiiiaaat, 478

Novels, Network Adaptations of 249- 250
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Qlad Dutch Cleanser, Radio’s Ef-

fect on the Use of.......... 65
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—Network Commercial Program,

1039-1940 ... .o iiiiaaaa. 278- 347
—Popularity PollS....coveennr.. 101, 103
—Professional Records (Orches-

tra Leaders)........... renaa 847-1075
Ownership, Radio Set,.....

See under Set Ownership
Ownership, Station:

—Frequency Modulation, FCC

Regulations ................ 445
—Network ...ciiviiinnniinias 462, 474
—Newspaper...... 427-428, See also under

Stations
—Regulation of by the FCC..... 424- 430

P
Pacific Broadcasting Co......... 478
Palmolive Shave Cream, Radio’s

Effect on the Use of........ 62
Palmolive Soap, Radio’s Effect

ontheUseof............... 60
Patent Medicines, NAB Code

Stipulations...... 269, See also under

Stations
Patents, Frequency Modulation. 353
Payne, George Henry, Biography

2 454- 455
Pebeco Toothpaste, Radio’s Ef-

fecton the Useof........... 61
Pepsodent Toothpaste, Radio’s

Effect on the Use of....... . 61
Periorming Rights Societies,

Particulars of........c.c000an 228- 245
Pillshury Flour, Radio’s Effect

on the Use of.............. 66
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—Adapted for Network Broad-

Casts L. iieiiiciiiaaas 247- 249
—8pecifically Wriiten for Radio 251- 254
Poetry-Prose, Adapted for Net-

work Broadeasts........... 249- 250
Political Sponsors:

—CBS, 1938, . 000 vinenninnnnnns 125
—NBC, 1939, .. ...t 130
Popular Music, Cavalcade, 1930-

19830 Lt ieir e 246- 247
Polls, Program Popularity....... 97- 106
Press and Radio, Fortune Survey 107- 109
Press Services, Radio........... 256
Producers:

—AFENCY t1eiviaiinnioranianna 177- 227
—Bijographies ............c..0000 847-1075
—Infernational Sponsored

Broadeast ...........0000., 347- 348
-—Network Commercial Program 278- 347
o 3 41714 7 11 o S . 1075-1087
—Transcription ................ 256- 266
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—278-347;, NBC Sponsored Inter-
nationol Broadcasts, Compleie Par-
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scription Producers—256-266;
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ciation of Broadcusters—267-269.
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v

Profit:
—RBroadecasiing Industry, 1939

and 1938, ...,......000v00h-. 114- 115
—Network, 1939................ 114- 115
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Program Producers, Particulars

L) S 1075-1087
PROGRAM TITLES........ 368-408

Proposed Titles, Unused to Date—368;
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cast Since May, 1939—369-408

Program Titles:

—Lega] Status of............... 369
—Methods of Checking......... 368
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—Audience Participation, Com-

pared by Type.............. 274- 277
—Audience Participation, Sales

Effectiveness .............. 43
—Audience by Papulation

Groups ........viiinvivnian 41
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TYPe tiiiiiit i 276
—Children’s, Compared by Type 274- 275

—Children’s, NAB Code Siipula-
tions ......... e 267
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0 = T 274~ 275
—Comedy Teams, Compared by

Type e i 274- 275
—Controversial, NAB Code Stip-
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TYDe it 274- 277
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—Days of the Week, Effect on.. 41
—Dramatic, Compared by Type. 274- 277
—Educationzal, NAB Code Stip-

ulations  .............. ... 268
—Familiar Music, Compared by

Type ......cia... Ceeecaaans 274- 277
—FCC Regulation of........... 430- 440
—Freqguency Modulation, FCC

Regulation of.............. 445
—Hymns, Compared by Type.. 276- 277
—Internatienal Sponsored Broad-

casts, Complete Particulars

of e e 347- 348
—Length of Run, Network 1039-

1940 Commereial........... 278- 347
—NAB Code sStipulations...... 267- 269
—Network Commereial, 1939-

1940, Comnplete Particulars of 278- 347
—Network Commercial, by Types 273- 278
—News, NAB Code Stipulations, 268
—News Commentators, Com-

pared by T¥pe, . ... oo uunns 274- 277
—Novelty, Compared by Type.. 276- 277
—Numhber Listened to Per Week

by Young People.......... 97
—QOrigination of, Nelwork 1939-

1940 Commercial........... 278- 347
—Policies, NAB Code........... 267- 269
—Popular Music, Compared by

TYDE tiiiieninaiinsnnrennns 274 277
—Popularity Polls.............. 97- 106
—Position, Effect on............. 42
—Ratings on Special Evenis by

C.AB, 1938-1940........... 96
—Ratings on Ten Leading Day-

time Programs by the

C.A.B., Oct., 1939-April, 1940 a5
—Ratings on Twenty-five Lead-

ing Evening Programs by

the C.A.B., Oct. 1939-April,

1940 ... it 95
—Religious, Compared by Type 274- 277
—Seection Variations, Effect on.. 41
—Semi-Classical Musie, Com-

pared by Type.....c... ... 274- 275
—Serial, Compared by Type.... 276- 277
—Single Act, Compared by Type

274, 276- 297
—Sports, Compared by Type.... 274- 275
—Station Schedule, Effect on. .. 43
—Talks-Insiruction, Compared

by Type...oivivniiaiiinen 274- 277
—Theme Songs, Network Com-

mereial ..o..oiiiiiiiiienan 278- 347
—Time of Day, Effect on....... 41
—Time of Network 1939-1840

Commercial ............... 275~ 347
—Titles of, Since May, 1939..... 370- 408
—Variely, Compared by Type.. 274 277
Prose-Poetry, Network Adapta-

tions of. ... .o 249- 250
Publications, Trade............. 791- 793
Publicity....... See Merchandising; News-

Publicitly
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RCA.......... See Radio Corp. of America
Racing, C.A.B. 193% Ratings.... 496
Radic and Sales, Article by

Archibald M. Crossley...... 37- 93
Radio and Sales:
—Aspects of Brand Competition 38- 39
—Conelusions .................. 55- 56
—Consumption Turnover....... 40
~—~Dealer Inventories............ 47~ 48
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Measurements ......... vei. 44~ 4B
—Duraticn of the Sales Impres-

SION it eiia e 50- 51
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ments ... .. .0, 53- b4
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Purchase .........c.ooen.. 52- 53
—Isolation Principle.......... . 47
—Listening and Buying........ 40
—Listening and Purchase, Rate

Of e e 52- 53
—Media Effectiveness, Limita-

oS OoN.....veiiiiier .. 37- 38
—DMulii-Brand Consumers...... 39
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tiveness Studies, 1930-1940.. 57- 93
—Program Effectiveness by

TYPES i it icaenns 43
—Program Bffectiveness Vs. Lis-

tener Attention............. 43- 44
—~Program Effectiveness Vs. Lis-

tening By Days of the Week 41- 42
—Program Effectiveness Vs, Lis-

tening By Income Levels. ., 42
—Program Effectiveness Vs, Lis-

tening By Population Groups 41
—Program Effectiveness Vs, Lis-

tening by Seasons.......... 42
—Program Effectiveness Vs. Pro-

gram Duration,.,.......... 42
—Program Effectiveness Vs. Pro-

gram Frequency............ 43
—Program Effectiveness Vs. Pro-

gram Pasition,............. 42
—Program Effectiveness Vs, Sec-

tiongl Variations............ 41
—Program Effectiveness Vs, Sta-

tion Schedule.............. 43
—Pregram Effectiveness Vs,

Time of Day............... 41
—Rapid Vs, Slow Turnover

Items .........ooviinnnni.. 50
—Reduction  of Varlables in

Measurement .............. 51
—8ales Curves as Effectiveness

Indicators ................. 45- 46
—Saturation Market, The....... 37- 40
—Separation of Szles Influences 51
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; Moving Lines, Technique

for Measuring................. 54- 55
—Snpecial Offer Responses...... 46
—Studies of Buyinhg Actions.... 44- 48
—Three-Sided Function of Ad-

vertlsing ........0000000i0. 39
—What the Experiments Have

Taught .........cc0vevean-, 48~ 55
—What the Netwerks Have Done  4B- 498
Radio Corp. of America:
—International Spensored Broad-

casts, Details of............. 347- 348
—International Sponsored Broad-

casts, Rate Card............. 475- 476
—Television, 1939-1840.......... 357- 359
Radio Correspondents Associa-

tion ... o i 266
RADIQ EDITORS.......... 779-789
Radic FEditors, Ninth Annual

New York World-Telegram

Poll ..iriiiiiiieiianeas 101- 102
Radie Engineers (Consulting),

List of . iiiieiiiniaiianins 360~ 361
Radio Guide Popularity Polls. ..

97-100, 103- 105

Radio Indusiry:
—Income Statement for 1939.... 1li4- 115
—Paymenis to ASCAP. ......... 228
—Time Sales, Gross, 1937-1939.. 116

—See also under Broadcast Musie, Inc.:
Federal Communications Coemmission:
National Association of Broadcasters;
Networks; Stations

Radic  Manufacturers’  Assnm.

Television Standards....... 358
Radio Mirror “Facing the Musie”

Poll et 101
Radio Today:

—Data on Purchase, Operation,

Repair and Upkeep of Radic

Sets, 1939, ....ccviieiannn. 131
—Estimate of Radic Set Sales,

1939 .. e e 113
—Estimate of Set Ownership,

Jan. 1, 1840, ... 0eeie s 113
Radio Sets........ See Sets; Set Ownership
Radio Writers Guild............ 795
Ratings, Program......... See Cooperative

Analysis of Broadcasting; Popularity

Polls
Recorders...... See Mechanical Recorders
Recordings............. See Transeriptions
Regignal Advertising Accounts

by Agencies............ ... 177- 227
Regional MNetworks:

—List of... ... . 447~ 478
—S8ale of Time to Stations, 1939. 114- 115
Relay Stations:

—Frequency Modulation........ 354
—Television ................... 358
Religious Programs......... See Programs
Repair Services, Radio Set, Cost

of 1939..........00... Ve 131
Representatives, Statlc'n. creen TT3- 778
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Radio and Sales, Article by Archi-
J baid M. Crossley—33-56; A Port-
folio of Radio Sales Effectiveness
Studies, 1830-1940—57-93.

J

Research Organizations, Com-
plete Particulars of......... 254
REVENUE & TIME SALES...114-131

( Broadeast Industry Income State-)

ment, 1839—114-115; Radie Time
Sales, 1939, 1938, 1937—116; Com-~
parison Between Major Media,
1939, 1938, 1937—118; Network
Gross Time Sules—I116; Expendi-
tures for Network Radic by Indus-
tries, 1930-1839, Article by Dr.
Frank Stanion—117-120; CBS 1939
Revenue by Industries—120; Mutual
1939 Revenue by Industries—120-
121; NBC 1939 Revenue by Indus-
tries—i21; CBS-Muiual-NBC 1939
Advertisers by Rank of Expendi-
ture—i21-123; CBS Gross Client
Revenue, 1939—123-125; CBS Politi-
cal Adveriisers, 1930—125; Mutuel
Gross Client Revenue, 1939—126;
NBC Gross Client Revenue, 1939—
127-130; NBC Political Advertisers,
1939—130; NBC-CBS Day and Eve-
ning Revenue, 1931-1939—130;
Ranking Sponsors’ Contribution io
Network Dollar Volume—i30;
What Reader-Listeners Paid for
Radio, Magazine, Newspapers and
| Farm Papers, 1939—131.
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—ASCAP
—Average per Sponsor,

................ CBS
1938-1939

—Average per Sponsor, Mutual

Broadeasting System. 1938-

1939 i
—Average per SpOnsm NBC,

1938-1839 .. ............ .,
—Broadcast Industry  Gross,

1937-1939 ... ... ...
—Broadcast Industry Net, 1938-

1930 L 114~
—CBS, by 1838 Sponsors, ., ..... 123-
—CBS, from Ten Leading Spon-

sers, 1936-1939 ...........
—Combmed Network, by Rank

of Sponsor Expenditure, 1939 121-

—Day and Bvening, NBC-CBS,

1831-1938

~—Magazines, 1937-1939..........
—Median per

Sponsor, CBS,

1938-1939

..................

—DMedian per Sponsor, Mutual

Broadcasting System, 1933-
19

228

125

130
116

115
125

130
123

130
116

125

126

—DMedian per Sponsor, NBC,

1938-1939 ... ..o 130
—DMutual Broadeasting System,

by 1930 Sponsors........... 126
—NBC, by 1939 Sponsors....... 127- 130
—NBC, frem Ten Leading Spon-

sors, 1936-1939.............. 130
—Network, by Industries, 1930-

1939 ... 117- 121
—Newspaper, 1937-1939......... 116
—Political, CBS, 1939.......... 125
—Political, NBC, 1939.......... 130
Riecordi, G, & Co, (Milan), Com-

plete Particulars of......... 245
Royal Gelatin, Radio’s Eftect ¢n

: the Purchase of............ 87
Rural Radio:
—Ovwmership, Jan. 1, 1938...... 112
—Ownership and  Listening,

Basic Data as of Jan. 1, 1938 113
—(Vs.) Purehase of Radio-Ad-

vertised Brands (Chart).... 73
SESAC......... See Society of European

Stage Authers and Composers, Inc.
Sal Hepatica, Radio’s Effect on

the Purchase of............ 70
Sales:

—Measurements of..... e 33- 93
—Radio Time.........ovvuusn See Revenue
Scouring Powders, Radio’s Effect

on the Use of.............. 65

Scripts:
—Buyers of, Advertising Ageney 177- 227
—Libraries, Particulars of...... 1087-1088
—Services, Particulars of....... 1075-1087
—Writers, Internaiional Spon-

sored Broadeasts........... 347- 348
-—=Writers, Netweork 1939-1940

Commercial Programs...... 278- 347
Services:

—Artists Bureau............... 1075-1087
—Engineering ......... . .oat. 360- 361
—NEWS 1t iiti i 256
—Propgram Produwcer............ 1075-1087
—Researeh ......... ..o 254- 255
—Station Representative........ 773~ 778
o140 51 1 S 1075-1087
—Script Library............... 1087-1088
—Transeription . ............... 256- 266
Set Ownership:

—By Siates and Counties... ... 491
—By Young People............ 97
—QCanadian, by Provinces....... 152
—EBEstimated as of Jan. 1, 1940. .. 113
—Median Number of Years.... 113
—Multiple .........coiiiiiienan 113
—Urban and Rural, Jan. 1, 1938. 112
Sets:

—Auto-radio cwned Jan, 1, 1940 113
—Auto-radio Sold in 1939...... 113
—Battery-portables owned Jan.

1, 1940, .. ivunieinen, 113
—Battery-portables Sold in 1939 113
—Cost of Purchase, Operation,

Repair and Upkeep of, 1939. 131
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—Daily Use................ L.
—Frequency Modulation.,......
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Showmanship Awards, Varlety..
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on the Purchase of.........
Society of Furopean Slage Au-
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—Cavalcade ¢f, 1930-1839.......
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Commercial Programs......
Southern Network..........00..
Special Events, C.A.B. 1939 1940
Ratings
Speeches, C.A.B., 1939-1640 Rat-
ings
Sponsors:
—Accounts by Agencies........
—Baseball, 1940................
—CBS, 193%......iviiviiiiiaas
—Day and Evening Expenditures
with NBC-CBS, 1931-1939...
-—~International Broadcast.......
—Lacal, Total Gross Time Pur-

....................

chases, 1937-1839........
—Local, Total] Net Time Pur-
chases, 1938-1936...........
—Mutual Broadeasting System,
1839 ,....... e iae e eaans \
—NBC, 1930.. ... .ccviiveninnnns

—National and Regional, Total
Gross Time Purchases, 1937-
1939

—National and Regional, Total
Net Time Purchases, 1938-
1939

—Network, by Industry Classifi-
cation, 1930-1839............

—Network, by Rank of Expendi-
fure, 1939......c.00cunvnenn

—Network, National Spot and
Regional, List of 1,000 Ac-
counts L....iiiiiiiiiieeean,

—Network, Net Time Purchases,
3838-1939

—Network Programs, 1939-1940,
Complete Particulars of....

--Political, CBS, 1830..........

—Political, NBC, 1039..........

—Ranking Ten NBC-CBS, 1536-
1839

244-

246~
7-
278-

177-
270-
123-

347-

114-

127-

137-
114-
278

113
353
113

113
131

62
348
362
i
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245
245
247
348

347
478
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96
227
273
125

130
348

116
115
126
130

118

115
121
123

160

347
125
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—Baseball, Sponsored, 1940..... 270~ 273
—C.A B, 193% Ratings........... 96
—Programs Compared by Type. 274- 275
Spet Advertisers...... See National Spot
Advertisers
Stage Plays, Adaptations of
Broadcast Via NBC-CBS.... 247- 240
Stanton, Dr. Frank, Article
{(with Charts} on Expendi-
tures for Network Radio by
Industries, 1930-1939........ 117- 120
Station Hour, definition of...... 273~ 278
STATION REPRESENTA-
TIVES v ovvoeievinn 773-778
STATIONS ......cooovnnn. 479-772

CU. §. Stations Classified by Wat-)
tage—479; North American Re-
gional  Broadegsting Agreement
{Excerpts) —480-485; Locution of
U. 8. Stations—486-490; Location of
J Canedioen Stations—480; U. S, Sta- |

tions, Complete Particulars of—491-
744; Alusken Stations, Complete
Particulars of—744; Haweiian Sto-
tions, Complete Particulars of—
745; Canadiun Stations, Complete
" Particulars of—152-772. -

STATIONS, ALASEKA....... ... 774
STATIONS, CANADA...... 752-772
STATIONS, HAWAIL.......... 745
STATIONS, U. 5........... 491-744
Stations:
—ASCAP Proposed License. ..., 220~ 234
—BMI License......vnvavunonns 240- 242
-—Affiliated with CBS........... 458- 459
—Affiliated with Mutual Broad-
casting System............. 464~ 465
—Affiliated with NBC.......... 468- 469
—Allocation under North Amer-
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Agreement .......,......... 481
~—Baseball Schedule for General
Mills and Atlantic Refining 270- 273
—Expenses, 1939............ ve.. 1144115
—Facsimile, List of............. 361- 362
—¥Frequency Modulation, Regu-
lation of . ....ocviiiaiiain, 443+ 445
—International Broadeast, List
Of ittt s et aaaaas 362
—Location of Canadian Stations 430
—Location of U, S. Stations..... 486- 490
—Owned and Operated or
Leased by CBS........... 462
—Owned, Managed or Pro-
erammed by NBC.......... 473
—Regnlation of by the FCC.... 417- 440
—Revenue ,......ocienvne- ..See Revenue
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TALENT ....... ......... 847-1088

1,316 Professional Records of Net-
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Artists Bureous, Program Pro-
ducers and Allied Services, Com-
plefe  Particulars of—1075-1087;
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—Artists Bureaus.,............. 1075-1087
—International Sponsored

Broadeast ............cc.0n.. 347- 348
—Network 1939-1940 Commer-

cial Program............... 278- 347
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works, 1838-1939............ 114- 115

TECHNICAL RESEARCH... 349-362

A Frequency Modulation Cate-
chism—349-356; Frequency BModu-
lation Allocation Table—-356; Tele-
vision, 1939-1940—357-359; Tele-
vision Channels—360; Consulting
Radio Engineers, List of—36(-361;
Faesinule Broadcast Stefions, List
0f—361-362; International Broadcast
\ Stations, List of—362.

Television:
—Channels Allocated to........ 360
—History cof, 1939-1840.......... 357- 359
—Network Qperation Methods. . 358
—RMA Standards,............. 358
—Regulation of by the FCC..... 441- 443
Texag Quality Network...... ... 478
Texas State Network........... 478
Theme Songs:
—International Sponsored Broad-

L ] 347- 348
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1939-1940 . ..., ...l 278- 347
Thompsen, Frederick Ingate, Bi-

ography of.........., e 455
Titles, Program................. 368- 408
Tape Transmission.............. 266
Trade Journals, Radio Policies of '191- 793
Transcriptions;
—BMI License............u.... 242~ 243

—Libraries Used by Stations...See Stations

—MPPA License............... 243
~—Producers, Particulars of..... . 256- 266
—SESAC License............... 244
Transmitters, Frequency Modu-

lation ........... ... .. ..., 354- 355

94-113

-

TRENDS .. ... ... .........

( Cooperative Analysis of Broadcast-
ing (What It Is and Does)—384, 96;
Twenty-Five Leaeding Evening
Programs, Qctober, 1939-April, 1940
--95; Ten Leading Daytime Pro-
grams, October, 1939-April, 1940—
95; C. A, B. Spectal Events Ratings,
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ty” Showmanship Plagues—110-111;
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